Action Plans

Outreach and Publicity:
Activism in Schools
(Erika Bielenstein, Margo Wallace, Chanel Leibsohn, Blair Perez)

· Talking w/ school districts about the community awareness/activism philosophy being a focus for schools, getting information from professionals about how to put this goal into action, which actual steps

· Participants (youth) from existing organizations and programs to tell youth in schools the same types of things we did today when we shared about our organizations- what we do, why it is important, why it’s fun

· In already existing organizations, keeping the focus of informing participants about all the youth community “stuff,” with bulletin boards or newsletters, also from adult leaders’ own knowledge

Political Angle Action Plan
(Jessica Swift, Nick Perez, Chelsea Aron, David Aquino, Annie Pinsky, Carly Gomez)

· Youth philanthropy presentations by youth for politicians (to educate them on youth capabilities)

· Identify politicians with interest in youth and get them to be allies

· Develop ACTION COMMITTEE

- give/take relationship

- gather research on political agendas and make youth cause relevant to      them

- create PR plan to benefit youth organizations and politicians simultaneously

· Coordinate/cooperate with local media to publicize events, etc.

· Hold forums

- for politically active youth to have discussions on issues to promote education and collaboration and open-mindedness

- information for all youth re: politics and youth issues (leveraging political systems)

Community Outreach
(Natalia Guzman, Taylor Black, Nathan Sillyman)

· Get the word out

- flyers around social events

- previews before movies in theatres
· Events in order to spread the word

- carnivals

- concerts

- dances (techno)

Inform the community that youth really can make a difference! We need YOUR HELP!

Advertising
(Eric Stucky, Kristin Couture, Isabel Hines, Espe Soto, Chris Gino, Stephanie Calderon, Isabella Lowery)

· Youth writing to/for newspapers or magazines

· Assemblies/Announcements in schools

· Make a webpage w/ info about youth philanthropy

· Giving info to school counselors

· Advertising to parents through work places

· Getting radio stations to cover youth philanthropy (interviews of youth, etc.)

· Ask organizations that we fund to acknowledge youth philanthropy 

*All involving youth, not adults

Partnerships:
State/Local Committee
(Jimmy Fennewald, Jose Hoyos, Chaska Arnold, Kayla Mueller, Lauren McCann, Alice Cai, Margaret Langworthy, Patrick Phelps, Chandria Mosher, Joey Payne, Alexis Salcido, Kali Lucey)

· Representations from each group

· Form local committees first

· Committees form subcommittees that deal with advertisement, community involvement, pool resources, political involvement, spread word to organizations

· Statewide meetings held at minimum quarterly

· To be determined: location, advisor, size

Statewide committees used to unify the voices of youth philanthropists across the state with the purpose of strengthening our efforts and providing support and resources.

Local committees would be in direct contact with their communities through projects and schools and organizations

Networking and Connections
(Michaela Shirley, Matthew Levey, Allegra Ruiz, Erin Jordan, Sophie Morse, Twyla Haggerty, Jessica Welty, Carlos Hernandez)

· Partnerships with other nonprofits- use ideas from each other- inspire your own group and learn ways to improve

· Partnerships with corporate may be good because they give lots of money, but they may want too much influence on the decisions of the grant-making committee.

· Umbrella group for all nonprofits. Even if they are different, may be able to take ideas

· Have newsletter, Q & A response team and Youth Philanthropy alliance to help and support each other. Power in numbers

· Let nonprofits know “the alliance is coming” and get them on a database. We can let them know through media.
· Make opportunities to make groups get together (annual meetings( or more!), to let them talk and create the best groups possible w/ different ideas.

· Possibly collaborate w/ large corporate partners that will give to most groups = more $ for all groups

